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Tailor your content tor the appropriate

audience

e Eye-catching headline
e Summarise what the news piece is about
e Use the main body to provide more details.

e Slightly more informall

e Write in the first person

e Ask for a number of accounts!

e Break up your content with headings

 Formal announcement

e Compelling headline

« Why is this such great news for your club?
o Keep it short for maximised eftect!

e Consider timing of release

Press releases




Types ot content

Press
releases

o Entries open for our . Winter Event Series 2023 /4 e New family membership
Regional Championships offers available

« We are recruiting a new e XXXX named as the new
Development Officer! + Trying out a new accessible Club Chair of WCOC.
e Our next Club night takes orienteering course e SBOC make it on regional
place this week news!

e  Aday in the lite as a
volunteer at BOK



Create a strategy to share your content

(or simply achieve your long terms goals!)

SMART goals

1.Set specitic goals, but keep it realistic! Think about your
resources - who is going to be responsible for deliverables?

2.Consider how you will measure success.

3. Set yourselt achievable targets - you are not going to take
over the world overnight!

4. Ensure you stay relevant - do your goals align with long term
objectives and your values as a club?

5. Give yourselt a deadline - set a time in which you want to
achieve your goal(s).



Sample plan

Specific goal

Reach X amount of followers

on our social media channel.

Encourage more of our club
members to volunteer and
and help plan events.

Set up a promotional
campaign to highlight our
weekend event series.

(How we will)
Measure

Track our analytics
monthly to ensure we
are on track.

Through the numbers of
new volunteers we
recruit.

Review numbers of sign ups
and on the day attendees.

(What is)
achievable

Schedule at least X posts
a week

Highlight what skills our
prospective volunteers will
gain from volunteering.

Create new posters/cards
to share across
social media and in
local community groups.

Relevant

Increase awareness of
our club and interest in
prospective members.

More volunteers, less
pressure on the same

people delivering events.

Increases participation
statistics at our events.

(Set a) time

Review after two months

Ongoing review for
6 months

Review after 5 months




We can help!

Event Spotlight: Compass
Sport Cup Final 2023

Written by Richard Rossington, Organiser of
the Compass Sport Cup Final 2023.

The Compass Sport Cup Final 2023, organised by
Bristol Orienteering Klub, took place three weeks later
than usual, giving Britain's weather the chance to
make things more ‘interesting’ than usual.

Stepping up to the challenge it delivered on and off
rain throughout the preceding week and a series of

steady downpours, alternating with drizzle on the day.

At least the prize-giving was dry and those who took
up NGOC's league event, (kindly moved to the
preceding day to make a weekend of it) had a lovely,
sunny run at High Meadow nearby.

Early finishers - Compass Sport Cup Final 2023

/g{/ British Orienteering
A% 54-Q

On behalf of Swansea Bay Orienteering Club, we
are proud to share that they have secured a
feature in a series on Welsh Channel S4C that
highlights orienteering!

The programme airs on Tuesday 13 February 2024,
and English subtitles will be available for those not

versed in Welsh.

Kerina Lake from SBOC shares how they secured
the feature in this blog.

http://tinyurl.com/mr3dvf38

Spordiiales
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View Insights

fiShare W Tweet Monday 4th December 2023
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Impact: Berkshire Orienteers
and Beat the Streets

Written by John Methven, Berkshire Orienteers.

Berkshire Orienteers had the opportunity to
collaborate with Beat the Street in the West Reading
area for 6 weeks during September and October this
year. More than 6,500 players took part covering
nearly 80,000 miles between them.

Berkshire Orienteers worked with Beat The Street to
provide a free MapRun activity in Prospect Park
Reading towards the end of the six weeks. In addition,
Berkshire Orienteers have provided a legacy MapRun
score style event using the former Beat Box locations
to encourage participants to continue their active
journey.

© QY . A ot
ﬁ)’ Liked by ndclawson and 127 others

britishorienteering The Lakeland Warrior grew out of
lockdown as a small event to get elite runners ba... more

the
A=\ Street, j..

View 1 comment
15 December 2023




Highlighting your

achievements via

soclal media...and
tracking their success!




Facebook ‘a X (Twitter) Instagram @

o Offers flexibility on the word -
count of posts. « Post short bitesize content » Share quality images of your
updates and information on events and club.

Mention and tag other your club (word limit).

organisations and clubs. Tag your tollowers in posts and
. Great for tagging other use hashtags/mentions to
 Add in multiple links to organisations and clubs. increase reach.

websites.

e Using relevant hashtags can » Add "stories" during your
Create “stories” linking increase your audience reach. events or go "live" to capture

content or reminders to sign key moments. Additionally you
up to events. e A good social media platform can film videos and then later

to use at events when you have create a "reel" to share on
Post upcoming events and multiple updates to share your main Instagram page.
create groups. around the same topic.

e Create “reels” (short videos).

It you have the budget,
consider setting up targeted
Facebook adverts.



https://blog.hootsuite.com/facebook-targeting/
https://blog.hootsuite.com/facebook-targeting/

Engage your audience using powertful

iImagery

e Imagery is extremely powerful when it comes
to promoting our sport.

® < You don't need to be a professional
¥  photographer to take a great photo.

e Use the resources that you may have - you
will be surprised at how quickly and easy it is
to generate a small library of photos.

.-|-.I‘| 1 |

» Check out the profiles of our resident
ohotographers Rob Lines and Wendy Carlyle
for inspiration. Don't forget to credit them!



https://www.flickr.com/photos/148096286@N05/albums
https://www.flickr.com/photos/wendles56/albums

Examples of posts

oo raforienteering
AIRFORCE 5
veneerine — RAF Brize Norton

eQv -

471 Liked by bok.orienteering and 27 others

raforienteering 4 Last week #RAFO hosted our own

& Swansea Bay Orienteerin.. Q #2

Wonderful to see lots of kids and parents enjoying
the challenge and having fun - nothing quite like
heading out for a yomp around a beautiful park
and feeling the morning sun on your face.

A massive thank you to my on the day helpers,
Freddie, Eunice and Margaret and especially to
Eunice for the yummy cookies =

We hope everyone enjoyed today, and that we see
you at an event soon or back at one of our Fun
Days in February.

#familyfun #orienteering #adventure
Sport and Health Swansea British Orienteering
Swansea Council

@ South Yorkshire Orienteers X
17h- Q

Enter by Monday 15th Jan for our next Wednesday
evening event - a night urban around th... See more

.

Street Orienteering 'ii
Crookers ‘u
Wed 17 Jan

—
flo ordinary run...: _

WED, 17 JAN AT 17:45
Crookes Night Orienteering
Old Grindstone - Sheffield

D2

% Interested

airienteers
@airienteers

The British Orienteering Championships
(Long & Relay) are being held near
Whitby in April 2024 - Entries are now

wessexorienteeringclub
Stowe, Buckinghamshire

e Qv - A

%3& Liked by dartfordorienteers and 34 others

wessexorienteeringclub Well done to the combined WIM/
WSX (@wimborneorienteers ) junior team who came 4th
in the 2023 Peter Palmer Relays very early this morning

and won the Norwich Orienteering Club anniversary
trophy - best small club(s).

#Orienteering competition at @royalairforcebrizenorton.
18 Personnel from the length and breadth of the UK took
part. The day involved three courses ranging from 1.5km

open. Would be great to see lots of club
members & relay teams taking part { =



How to track success through analytics

(Facebook/Instagram)

e Access via Meta Business Suite,

Insights

Review performance results and more.

Reach® B See more about your content performance 1 1
Compare your reach from this period to the previous cne, ® M O I y t e t I m e ra m e yo U Wa nt to

-+ Results

Ad account: Alex Welch 23853818126770294 - fH Last 28 days: 13 Dec 2023-9 Jan 2024 w

) Facebook reach @

[@) Instagram reach @ % Paid reach @ VieW inSig hts -FO ro
19,685 4 s

2,434 1 3574 O o

22 Audience

=Q Benchmarking

e e Results: view analytics on reach,

& conen visits to your pages and likes.
Videos 4000

e Audience: Track your current
: audience and demographics.

Facebook reach == [acebook reach

Ways to help grow your reach

Advertise your business Post frequently and consistently Improve engagement for your ® . B e n C h m O. r |(i n g = C h e C |( O Ut Ot h e r

content

Facebook reach () o © 1/ /7
Published posts b 1 t t h
[ | 26 4 7% O Median postreactions,  ® usinesses 1o watcn.
- comments and shares
28 days prior € Published stories () 19 + 1111%
From or ganic 19.685 1571 0% €) Median story reactions, replies (i)
From ads 0 and shares M M M
Y _— 0 e Content - view what is generating
ou may see estimated daily results of
1.446-4,180 Facebook reach when you These insights are based on your most

spend £7 3 day on ads. recent posts and stories. the most |i|<es/reach and CliCl(S.


https://business.facebook.com/latest/insights/results?asset_id=176759385676908
https://business.facebook.com/latest/insights/results?asset_id=176759385676908

How to track success through analytics

(YouTube)

nstUdin Search across your channel P ACCGSS Via YOUTU be
Channel analytics ADVANCED MODE AnQ|YtiCS in YouTu be StUdiO.

13 Dec 2023 -9 Jan 2024

7
54 -
“-t Overview Content Audience Research Last 28 days

« Modity the timeframe you

e Your channel got 479 views in the last 28 days Realtime . : L

want to view insights for.

DE Dashboard 409
Views Watch time (hours) Subscribers Subscribers
[ Content 479 © 32.0 v +10 © SEE LIVE COUNT .
- oo on e 28 e Analyse how many views
64 .

S conmens your videos get, the
S abowaallaw impressions made and your

- - -48h MNow
-C\ Copyright ' i
N Top content Views Qu d lence.
1

E Ear 0 m
o stz Making Orienteering Work fo... 20
Customisa ton 13 Dec 2023 18 Dec 2023 22 Dec 2023 27 Dec 2023 31 Dec 2023 5 Jan 2024 9Jan 2.
m What is Orienteering? 18
L]
- e Click ad d mode t
Audio library SEE MORE m BBC Breakfast's Mike Bushell .. a I C a Va n C e O e O

get more in depth analytics
G Settings Your top content in this period on I<ey demographlcs’

Latest content

raralasedl rane i i = o


https://studio.youtube.com/
https://studio.youtube.com/

How to track success through analytics (X)

B v X Ads

e Access via Twitter Analytics.
Tweet aCtiVity ] Last 28 Days v o, Export data v
Your posts earned 9.6K impressions over this 28 day period ® D | S p | st yOU I tO p twe etS by
. ;Erl-rl; ;f;SETSSday period: YOou eamed 314 i m p ress i O n S O-n d e n g ag e m e nt With
impressions per day. .
your audience.

Dec 17 Dec 24 Dec 31
Top posts  Posts and replies  Promoted Impressions Engagements Engagement rate Engggements o
................................................................... Showing 28 days with daily frequency
s - British Orienteering @GERorienteering - 3h 102 9 8.8% Engagement rate
A4

Up for 3 days of fun racing across exciting new urban 3.4% Jan 10 I
areas? 5.6% engagement rate A

Join the world's best orienteers on 26-28 Jan, and sign u ) : ) . .
o Qeusclegends g eckend 2024 LN oy Analytics can look daunting, but also

The deadline to enter is this Sunday 14 January.

F_uII details onligg g|;yL|rII.E:;-:;m.-'yeysuhwr Link clicks p rOVi d e yo U Wit h i nval U O.b | e i n S i 9 ht i ntO
pic_twitter.com/dFqOPUy 64 -.;E;: .
what content attracts the most attention
/?‘%? British Orienteering @GERorienteering - 7h 138 1 0.7% e n abl i n g yo U S h ape yo U r .FU.tU re St rategy.

=} Next week at the BOF Development Conference 20241

On average, you earmed 2 link clicks

+ How to promote your club (15 Jan)
+ How to Fngage Newecomers - and get them honked! (16 per day


https://analytics.twitter.com/user/GBRorienteering/home

Using paid ads to
elevate awareness
of your events



https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect
https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect
https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect
https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect
https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect

s it worth it?

Pros Cons

It takes time and resource

Increase awareness of your club

Potential to reach more groups Involves cost

of prospective participants

May prompt non-favourable

Target key demographic groups publicity

Can be difficult to measure
reach success

Target new locations to expand



Usetul links to creating Paid Ads

An introduction to Ads Manager via Meta
Business Suite (Facebook & Instagram)

How to create a Facebook Ad

Advertising_on Instagram

Advertising_on X

Advertising_via YouTube



https://business.instagram.com/advertising?locale=en_GB
https://business.twitter.com/en/help/account-setup/ads-account-creation.html
https://www.facebook.com/business/tools/ads-manager?content_id=TxvzLSKHeE5ABB5&refsem_smb&utm_termaud-1392154218169%3Adsa-1392951388285&gclidCj0KCQiAwP6sBhDAARIsAPfK_wZBxrNT6_Cn0FavH6e95omIswqYA5dmNhoQv9SV2ZG9W4qSdHO5CXUaAgH2EALw_wcB&gclid=Cj0KCQiAwP6sBhDAARIsAPfK_wZBxrNT6_Cn0FavH6e95omIswqYA5dmNhoQv9SV2ZG9W4qSdHO5CXUaAgH2EALw_wcB
https://www.facebook.com/business/tools/ads-manager?content_id=TxvzLSKHeE5ABB5&refsem_smb&utm_termaud-1392154218169%3Adsa-1392951388285&gclidCj0KCQiAwP6sBhDAARIsAPfK_wZBxrNT6_Cn0FavH6e95omIswqYA5dmNhoQv9SV2ZG9W4qSdHO5CXUaAgH2EALw_wcB&gclid=Cj0KCQiAwP6sBhDAARIsAPfK_wZBxrNT6_Cn0FavH6e95omIswqYA5dmNhoQv9SV2ZG9W4qSdHO5CXUaAgH2EALw_wcB
https://www.youtube.com/intl/ALL_uk/ads/how-it-works/?subid=gb-en-ha-yt-bk-c-bmm!o3~Cj0KCQiAwP6sBhDAARIsAPfK_waDssPnHVmgOgzT6Wry8LCLeM8LZRO-1eI-s-snHlvT1YBa4e8oS8IaAgGzEALw_wcB~134211696413~kwd-3314118772~1417698940~651118220296&_gl=1*1dsukoq*_up*MQ..*_ga*ODEwNjU5MjQwLjE3MDQ5NjU2ODI.*_ga_XLPF8ZSNK2*MTcwNDk2NTY4MS4xLjAuMTcwNDk2NTgwOC4wLjAuMA..&gclid=Cj0KCQiAwP6sBhDAARIsAPfK_waDssPnHVmgOgzT6Wry8LCLeM8LZRO-1eI-s-snHlvT1YBa4e8oS8IaAgGzEALw_wcB&gclsrc=aw.ds
https://www.facebook.com/business/learn/lessons/create-facebook-ads-from-facebook-page

How to create your
own marketing and

promotional
materials using Canva




This presentation was

brought to you by Canva

e Free to use

o Use available templates or
incorporate your own
branded ones.

o Great for creating a bank of
marketing and promotional
materials in one place.

e Simply download your designs
as JPEGs, PDFs etc and share
on across your club’s
communications channels.

GREAT HARWOOD
STREETS:

WALK RUN OR RACE THROUGH THE
CHECKPOINTS DOTTED THROUGHOUT
THE TOWN 9

@ 60 /75 MIN TIME LIMIT
@ SOLO & TEAM ENTRIES
WED 15 MAR

¢ GREAT HARWOOD

WWW.PFO.ORG.UK

BRUN
VALLEY

SAT 11 MARCH

10:30AM-12:30PM

(ACTUAL DISTANCE COVERED WILL BE LONGER / DIFFICULTY LEVEL IS CONTROL LOCATIONS)

RED -INTERMEDIATE S-7KM

GREEN- VERY HARD 3.5-3KM

LIGHT GREEN - HARD 3-4KM
ORANGE - INTERMEDIATE 2.5-3 510
VELL

SLLOY - EASY/FAMILY -2 97 @
WWW.PFO.ORG.UK/EVENTS GV


https://www.youtube.com/shorts/v5YBFwIbbvw
https://www.youtube.com/shorts/v5YBFwIbbvw

Example: British Sprint & Trail

O Middle Championships

B M orienteering M | S Never used Canva before?
ey Watch our short tutorial from a previous

ARMAGH | -_ webinar here (from 25 min mark).

BRITISH SPRINT &
TRAIL O
CHAMPIONSHIPS

. 6 MAY 2023
A

British Orienteering



https://bof2.sharepoint.com/Development-new/_layouts/15/stream.aspx?id=%2FDevelopment%2Dnew%2FDevelopment%2FWebinars%2F2023%2FComms%20%26%20Marketing%2FCommunication%20and%20Marketing%20your%20Club%20Webinar%2D20230320%5F190219%2DMeeting%20Recording%2Emp4&ga=1&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview
https://www.canva.com/design/DAFhqiFfj4Q/K-3tPyV4JbaJ-VEMhTQlmQ/edit

Thank you for listening,

any questions?




